Collaboration Crew

Social Media Strategy Guide for Stamp Clubs & Societies

Objective

If a stamp organization’s main objective is to increase member recruitment and boost current member
engagement to ensure continued growth and vitality, then a well-executed social media presence will be
invaluable in meeting these objectives.

Establishing a strong social media presence will:

1. Provide a vast platform to connect and engage with audiences both locally and globally.

2. Enhance the organization’s visibility, making it more recognizable, reputable, and authoritative within the
stamp collecting community.

3. Allow direct, real-time communication for reaching out and engaging with individuals who share an
interest in stamp collecting.

4. Facilitate networking, collaborating, and cross-promoting with other organizations and influencers.

5. Offer direct feedback channels.

6. Foster a sense of community as it facilitates discussions, collaborations and sharing of insights.

A social media presence is a fundamental tool for stamp organizations to connect, engage and thrive in the
digital age, ensuring its relevancy and vibrancy within the stamp collecting community.

Proposed steps to create a successful social media strategy:

1. Audience Alighment

Different social media platforms attract different demographics. Understanding the demographics and
motivations of the organization’s target audience is important in prioritizing social media platforms where the
target audience is most active.

Examples of typical target groups:

1. Rediscovering Hobbyist: Mostly middle-aged or older. Motivated by nostalgia and preserving memories.

2. Inherited Collections: Any age. Motivated by either preserving legacies or the financial aspect of the
inherited collection.

3. Experienced Collectors: Mostly middle-aged or older. Interested in networking, accessing resources,
and expanding their collections.

2. Platform Selection

Platform selection is a crucial decision. Each platform caters to different audiences and supports unique
content formats. Not every platform is relevant to an organization’s audience. Choosing the right platforms will
focus time/resources and maximize reach and impact. Choosing to utilize multiple platforms, organizations can



leverage the strengths of each. However, limiting an organization’s platform selection may be beneficial as it will
allow it to dedicate sufficient time and resources to content creation, engagement, and analysis. It is better to
concentrate on mastering a few platforms rather than managing several poorly.

There are many social media platforms that have philatelic content such as X (formerly Twitter), Discord,
LinkedIn, Pinterest, but the platforms most effectively reaching a wide and diverse audience are the following
key platforms:

1. Facebook (FB)
2. Instagram (IG)
3. TikTok (TT)

4. YouTube (YT)

ﬂ Facebook

FB provides effective communication channels through posts, comments, and direct messages. FB has the
most philatelic groups, comprised of specialist societies, local and regional clubs, and major national and
international societies. It is the most accessible social media channel to an older demographic and comes
closest to replicating the “stamp club” experience. It generates a lot of discussion, sharing and friendship.
Posting can include pictures, videos, and live streamed events. FB is the channel of choice for Baby Boomers
and Gen X. It offers two options:

Facebook Pages:

Specifically designed for businesses and organizations. Meant to build brand awareness and drive traffic
to an organization’s website.

Facebook Groups:

Creates a community of people with similar interests. Can be kept private/closed for members only or
open to the public.

.
| )Instagram

IG is a visually oriented platform, well suited to engage with the aesthetics of stamps. |G is about sharing images
and short videos called reels. The content can range from single images with catchy captions, to short “how to”
clips for hobbyists. IG generates light educational and fun content speaking more to Millennials and Gen Z. It can
be a great tool for building awareness of an organization. Instagram offers several options:

Reels:
Maximum 90 second posts of storytelling, entertainment, or enticement of a subject. Interest must be
captured in the first 3 seconds for the viewer to be hooked.

Single (or multiple) static photo(s):
Stamp or postal history spotlight, where a picture conveys the message with minimal or no captions.

Stories:
Community posts, picture mashups, behind-the-scenes looks, mini-lectures on a specific subject.



. TikTok

TT is a high energy video platform that has short to medium length presentations of varying content, heavy on
entertainment, and less educational. TT’s short-form videos are a perfect medium for telling engaging stories. TT
has philatelic clubs and societies, but their participation is more demonstrative and less participatory than FB or
IG.

v YouTube

YT is the channel for presentations of videos, music, instructional pieces and much more. Itcanbe setup as a
repository for an organization’s video output. There is significant philatelic content on YT, and it has a broad-
based audience of all generations. Itis also perhaps the most labour intense social media platform in that it
requires a presenter, and well-edited video content. Note, YT is very randomly organized making their search
function a challenge.

3. Content Creation

Social media is an effective tool for providing promotional as well as educational content. Creating compelling
and engaging content will help generate interest, foster interaction, and allow an organization to position itself as
a valuable resource to stamp enthusiasts. In addition, purely entertaining content helps build an audience.
Samples of content:

1. Educational Content 2. Promotional Content
Historical Insights/Facts Upcoming Events/Shows
Experts Insights/Q&A Auctions
Collecting Tips Meetings
Industry News Member Testimonials
Stories behind the stamps Sign Up Discounts (Youth)
Rare Finds Exhibitor/Award Recognitions
Post Office News Newsletter Release Dates
New Stamp Releases Contests
Collector Spotlight
Themed Challenges
Polls — very effective way to engage an audience
Appraisals
Showcase Collections
Tutorials

Xtreme Philately



4. Social Media Posting Rules
The following are required to make social media accounts successful:

PonN=

Maintain cohesive visual identity across platforms, with consistent use of logo and color scheme.
Implement robust security measures to protect each account from unauthorized access.

Ensure all content complies with copyright/privacy laws and platform-specific rules.

Establish clear guidelines for user interaction. Set expectations for respectful behavior and moderate
content to maintain a positive environment.

Consider streamlining the posting process by cross posting.

Use a consistent posting schedule. At a minimum post weekly, although daily posts are preferred.
Keep messaging cohesive and consistent.

Use consistent fonts and colour schemes.

Respond promptly to comments, messages and mentions.

. Use relevant hashtags to broaden reach.

. Create visually appealing graphics.

. Use superior quality, high resolution pictures/videos.
. Have the organization’s leaders actively participate.

A rule of thumb for building followership, the more one posts the more followers one obtains.

5. Implementation Tips

1.

Create a Social Media Chair volunteer position and solicit for people interested in filling. About 5 hours
per month to lead the social media campaign. Co-ordinate the Social Media Agents (see below), create a
program to activate members to mention the organization’s name on all their philatelic social media
interactions, drive new social media ideas. The Social Media Chair should be in possession of the
organization’s passwords to each Platform.

Make an open call to members to be Social Media Agents to generate a pool of volunteers.

If possible, assign an Agent to each of the selected platforms. Requires about 2 to 3 hours per week to
post content, generate discussions, moderate unhelpful content. Target is one posting per day per
platform. Preferably any one Agent has only one Platform but may need to double up at the start.

For smaller organizations, one person may manage the role of Social Media Chair and Social Media
Agent. But it is preferable to share the duties as broadly as possible.

Find the unicorn who is the video-based storytelling personality to engage a newer audience via TT and/or
YT.

Make an open call to members who can perform video editing for 2 to 5 hours per month.

Some organizations have the resources to pay for a social media content creator. This could be a
solution if there is a paucity of volunteers. Compensation could take several forms, such as barter of
stamps and philatelic materials for the work, set fee honoraria, or a straight hourly wage. Philatelic
organizations must be creative in finding people to do the work. Volunteerism is generally in decline, and
philately has less visibility in everyday life, as stamps are technically no longer needed for the post office
to performits function of delivering mail and parcels. By paying non-stamp collectors for social media
content creation, new interest in the beauty of stamps and postal history can be created.



6. Data Analysis

The dynamic nature of social media requires constant adaptation. Platforms offer analytics tools that track
metrics and provide insight into audience behavior, content performance and trends. Continuously monitoring
and analyzing these metrics will help refine strategy for better engagement and impact.

Examples of Successful Creators:

Facebook: TikTok:

e American Philatelic Society e |evenParker

e Zeppelin & Airship Collectors e Coryledoux

e American Helvetia Philatelic Society e Dgdgl131

e George VIGB & Commonwealth Stamps e GreeneFoundation

e Ken Pugh Stamp Forgeries e Reina Stamps

e Postal History — Covers and Stationery e stampsmakemehappy
Instagram: YouTube:

e exploringstamps e Stanley Gibbons

e threestun.stamps.philately e Silk onthe Web

e JustBeautifulStamps e StampCatStamps

e stampedpub o Ken’s Stamp Collection

e philatelicliterature e British Empire Study Group

e punkphilatelist e APS

e ptsandstampex e Noble Spirit

Examples of Helpful Tools in Creating a Social Media Strategy

Al Chatbots: ChatGPT

Graphic Design Platforms: Canva (free for non-profit organizations)
Social Media Management Platforms: Hootsuite

Social Media Marketing: Sproutsocial

Image Management: Instasize



https://www.facebook.com/american.philatelic.society
https://www.facebook.com/groups/302120087153206
https://www.facebook.com/swiss.stamps.ahps
https://www.facebook.com/groups/1764778873534066
https://www.facebook.com/groups/1622409638008968
https://www.facebook.com/groups/postalhistorycovers
https://www.instagram.com/exploringstamps/?hl=en
https://www.instagram.com/threestun.stamps.philately/
https://www.instagram.com/justbeautifulstamps/
https://www.facebook.com/stampedpub
https://www.facebook.com/groups/738080476202349
https://www.instagram.com/punkphilatelist/?hl=en
https://www.instagram.com/ptsandstampex/?hl=en
https://www.tiktok.com/@leven_parker
https://www.tiktok.com/@stamppickers
https://www.tiktok.com/@dgdg131
https://www.tiktok.com/@vincentgravesgreene
https://www.tiktok.com/@noritadaisystamps
https://www.tiktok.com/@stampsmakemehappy
https://www.youtube.com/@StanleyGibbons1856
https://www.youtube.com/@silkontheweb
https://www.youtube.com/c/StampCatStamps
https://www.youtube.com/channel/UC15KMpFVKKp3mJvxOhSsCnw
https://www.youtube.com/@britishempirestudygroup3497
https://www.youtube.com/channel/UCK_7NRrkyCZbnVqj4gEofFw
https://www.youtube.com/channel/UCfU38c3JIugK7pM2uUB_MmA

